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Marketing Research Methods: Quantitative

and Qualitative Approaches

Specifications:-

● Covering Both Quantitative And Qualitative Methods, This Book Examines The Breadth

Of Modern Market Research Methods For Upper Level Students Across Business Schools

And Social Science Faculties. 

● Modern And Trending Topics Including Social Networks, Machine Learning, Big Data,

And Artificial Intelligence Are Addressed And Real World Examples And Case Studies

Illustrate The Application Of The Methods. This Text Examines Potential Problems, Such

As Researcher Bias, And Discusses Effective Solutions In The Preparation Of Research

Reports And Papers, And Oral Presentations. 

● Assuming No Prior Knowledge Of Statistics Or Econometrics, Discrete Chapters Offer A

Clear Introduction To Both, Opening Up The Quantitative Methods To All Students. Each

Chapter  Contains  Rigorous  Academic  Theory,  Including  A  Synthesis  Of  The  Recent

Literature As Well As Key Historical References, Applied Contextualization And Recent

Research Results, Making It An Excellent Resource For Practitioners. 

● Online  Resources  Include  Extensive  Chapter  Bibliographies,  Lecture  Slides,  An

Instructor Guide And Extra Extension Material And Questions.


