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Specifications:-

● Marketing  Management,  16th  Edition  By  Kotler,  Keller,  And  Chernev,  Is  The  Latest

Version Of This Landmark Text, Offering An Extensive Analysis Of The Latest Theories

And Practices In The Marketing Environment.

● Ideal For Undergraduates And Graduates Who Want To Follow A Career In The Field,

The Book Introduces You To The Marketing Manager's Way Of Thinking, Focusing On

The Role, Issues, And Decisions That Managers Face In Alignment With Company Needs

And Objectives.

● The Text's Reader-Friendly Content Provides Balanced Coverage And A Clear Structure

That  Will  Guide  You  Through  The  Necessary  Steps  To  Build,  Execute  And  Manage

Successful Marketing Campaigns And Compelling Brands.

● The Latest  Edition Uses A Multidisciplinary Approach,  Providing In-Depth Knowledge

And Broader Understanding Of The Essential Marketing Principles And Core Concepts. It

Will  Challenge  Your  Critical  Thinking  And  Analytical  Skills  With  Universal  Practical

Applications,  Covering  A  Wider  Spectrum  Of  Products,  Services,  And  Marketing

Strategies. A Range Of Examples Includes Wegmans, Starbucks, And Uniqlo, Bringing
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First-Hand Experience Regarding How A Successful Marketing Strategy Works In Large-

Scale Organisations.

● Reflecting Recent Changes And Developments In The Field, The Book Aims To Provide

An In-Depth Understanding Of The Best Marketing Practices And Arm You With The

Knowledge And Tools Necessary For A Successful Future Career In The Field.


