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Specifications:-

● Despite The Fact That Experts Acknowledge The Importance Of The Emerging Markets,

There Is A Dearth Of Real Case Studies Specially Focussed On Marketing Issues. This

Case Study Book Addresses That Need. It Is Also Important And Timely In Providing A

Framework  For  Instructors  And  Researchers  (BOTH  Academic  And  Industry)  To

Understand The Dynamics Occurring In Emerging Markets. 

● This  Book Is  Composed Of  Long And Short  Real Cases With Varying Complexity  In

Different Sectors Including Airlines, Hotel, Fashion, Etc. These Will Cover Issues Which

Are Unique To The Emerging Markets (INCLUDING The Bric Countries) To Understand

The  Dynamics  Occurring  In  These  Countries.  With  Its  Case  Studies,  Collection  Of

Questions,  And  Real-Life  Marketing  Examples,  This  Book  Offers  Unique  Benefits  To

Marketing Students And Educators Across The World. A Must-Have For Every Marketing

Course Module.


